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• Drove Go–to-Market plans across teams including Product Development, Demand Generation, Analyst Relations, Business 
Partners, Public Relations, Education, Enablement and Events. 

• Assessed activities using Key Performance Indicators, response analysis, web metrics and pipeline review and made change 
recommendations. 

• Budget development and expense controls 

• Traveled worldwide as requested education/enablement speaker for sales teams and business partners 
 

Global Solutions Marketing Manager – Cloud    2/2011 – 2/2012 
Smarter Computing Initiative    

Recruited as core member of a small team to launched IBM’s strategic Smarter Computing initiative. Received recognition and numerous awards for 
highly successful launch and best of breed presentation. 

• Developed IBM’s Smarter Computing messaging and positioning for private enterprise cloud computing. Created executive 
communications, client, and education presentations, managed event presence and assets  

• Wrote messaging and portfolio alignments guides used across corporation  

• Co-created cross organization communication plan. Wrote content and managed creative vendor deliverables 
 

Marketing Communication, Events and Enablement – Software Group   7/2002 – 2/2011  

Communication and Content Management:  

• Lead editor for monthly and quarterly internal newsletters and executive communications. Web and print format.  

• Designed, created, and managed web based single source repository for overall portfolio assets and sub repositories for brands 
and products.  

• User interface design and content subject matter expert for mobile apps and web  

• Managed customer reference/case study program for portfolio across five software brands and one division. Stickler for telling 
absolute best story while ensuing message alignment and content integrity. Developed and implemented efficient process for 
creating multiple assets from single interview which became used by all case study teams.  
 

Education and Enablement: 

• Teamed across software brands to create quarterly inside sales enablement schedule across geographies. Worked with sales 
and marketing executives to prioritize topics. Created best-of-breed enablement template which became used for all internal 
sales enablement sessions. 

• Content owner for Top Gun sales enablement courses 
 

Event Management: 

• Content point person for multi day annual brand sales kick off. Created content including motivational videos and executive 
presentations  

• Portfolio lead for conference/trade show presence including logistics, staffing and content, executive schedules, and client 
hospitality 

 

Informix Software (purchased by IBM 7/2002)      7/2000 – 7/2002  
Events Manager  

• Lead for companywide worldwide multi-day annual education conferences and annual sales quota reward events. 
Organizational point person for all vendors. Cross organization and vendor communication and status.  

• Events lead for division. Responsible for group presence at industry trade shows, conferences, and roadshows. Coordinated 
content, staffing and managed logistics.  Traveled with roadshows for logistics and as speaker. 

   

EDUCATION 

Continuing Professional Education and Certifications:  

Napa Valley College Project Management Fundamentals Certification  

IBM 

• Sales Top Gun • Leading at IBM (management training requiring director nominations and VP approval)  

SiriusDecisions Marketing Professional Certifications:  

• Essentials of Product Marketing •  Understanding Pipeline Acceleration • Integrated Campaign Planning  

 

University of the Arts.  Philadelphia, Pennsylvania   University of the Pacific.  Stockton, California 
Master of Fine Arts: Museum Exhibition Planning and Design                   Bachelor of Arts: Art History / Business Administration  
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